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Shifted client air volume to an alternative airline corporate 
program with higher levels of discounts. 
Result: Saved NY-based financial investment iirm 
average of $163 per applicable ticket.  

�  

� ��� ���� �!�
������ ���

 
Applied AmTrav-contracted global discount to client’s 
international trips to several destinations in Asia.  

Result: Saved East Coast-based  info/mgmt consultan t 
firm $30,000/year on selected routes. 
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Applied AmTrav ’s unique aggregate-fare technology and 
methodology to mix/match every possible low fare.   
Result: Reduced travel research time by 90% for 
Chicago-based info/tech consultant firm.   
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Reduced client’s travel agency service fees by 30% and 
eliminated all start-up and monthly charges. 
Result: Reduced nationwide law firm’s travel costs by 
$10,000/year. 
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Reduced internal expenses associated with booking travel & 
reallocated staff time for more critical tasks.   

Result: Saved convention/tradeshow technology 
company 60 hours of staff time each week.   
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Applied earned corporate upgrade programs whenever 
applicable for client (international and domestic). 
Result: Saved NY/London-based investment & trading 
firm $20,000/year using free upgrades. 
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Tracked, saved and re-used 100% of client’s unused and 
partially-used airline tickets (for each traveler).   

Result: Recovered $16,000/year in lost air expenses  for 
intl financial consulting company. 
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Negotiated special group discounts for client’s company-wide 
training conferences each year. 
Result: Saved Washington DC-based  non-profit org 
$5,000/year in conference air costs . 

 
”Another company wanted to charge us thousands of dollars in up-front fees, monthly 
fees and even fees to talk to a live agent.  AmTrav is saving us in every area of travel, 
and the amazing thing is…we’re paying less using AmTrav agents than we would have 
paid the other agency just to use their self-booking system!” – Susan M., nationwide 
software technology  company  

  

“With most of our bookings on-line  
(on AmTrav.com,), the best part is     
that our AmTrav agents and   
account manager are always there  
at a moment’s notice to help us 
locate fares, change tickets, add 
hotels, whatever we need.”    
--Jackie G.,  nationwide 
manufacturing company 

 
 
 

 
“I logged into the AmTrav website and 
double-checked the fares, and you’re 
$75 or more cheaper than Orbitz and 
Travelocity! Way to go!” —Rosie C., 
Chicago- based venture capital firm  
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As travel costs and complexities 
continue to rise, you need a 
strategic partner like AmTrav   
to help manage every area of 
business travel. AmTrav  brings 
greater control to your travel 
planner, better service to your 
travelers and more savings for 
your travel budget. Experience 
the AmTrav  advantage; you’ll 
be glad you did! 
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AmTrav  is the business travel 
alternative for your company. We 
deliver an upgraded experience 
through personalized service while 
saving you time, money and the 
stress of managing travel 
expenditures.  

The AmTrav  advantage is deep-
rooted in our cutting-edge 
technology and expert service. 
Providing both a “high-tech ” and 
“high-touch ” experience, we go 
beyond simply booking a ticket to 
providing comprehensive travel 
expertise before , during  and 
after  each business trip. 

 
“Before AmTrav, I would spend hours 
at a time looking for flights for my 
travelers and hotels for our meetings. 
Now AmTrav does it all, freeing me 
up completely!”—Bianca V., 
Chicago- based management 
consultants 

 
“They have contacts we simply do 
not have, plus AmTrav gets problems 
solved so much quicker than when 
we tried to do it on our own.”—Lori 
J., Atlanta-based technology 
advisors 

 
“If my boss made me go back to 
surfing the web and doing it all on my 
own, I would just say NO!” —Jodi B.,  
San Francisco PR/advertising 

 
“We have been extremely pleased 
with AmTrav’s willingness to set up 
all our discounts for us – some we 
did not even know existed.” —Molly 
M., Los Angeles production firm 

 
 

For more information or to start your 
AmTrav  corporate account, contact: 

Dewey Warner (direct: 312-525-9739) or 
DeweyW@AmTrav.com  
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Developed and managed travel policy that controlled entire 
travel spend and identified saving opportunities. 
Result: Reduced Virginia-based mgmt consultants 
overall travel spend by 15% .  
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Created customized reports tracking 100% of travel spend 
and accurately reconciled all expenditures. 
Result: Reduced international software consulting 
company’s  travel accounting time by 80%. 
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Developed a primary airline relationship for a client that 
produced upgraded memberships and special favors.   

Result: Saved nationwide health service consultant firm  
$7,000 in airline special favors. 
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Applied AmTrav-negotiated rate at preferred client property 
for every client traveler and associate.  
Result: Saved West Coast consulting firm $20 per ro om 
night. 
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Negotiated special rate for client, lowering room rate from 
previous rate by 45% for every night of use. 
Result: Saved nationwide non-profit organization $5 8 
per room night.  
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Secured “sold-out” rooms for client with AmTrav’s blocked-
space inventory at client’s meeting hotel. 
Result: Reduced Chicago-based law firm’s meeting co st 
by $1,000.  
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Resolved “no show” situation for client after hotel had 
rejected multiple attempts by client. 
Result: Recovered hotel charge of $1,800 for nation wide 
equity marketing consultants. 
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Reduced client’s preferred hotel meeting rate from 
$159/night to $125/night.  
Result: Provided a non-profit organization a room r ate 
savings of $34/night.  
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Secured complimentary VIP status memberships for all 
travelers of client company. 
Result: Saved national PR/advertising firm $2,000/y ear 
on car rental VIP fees  
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Secured nationwide limo program for client’s use for all 
travelers and associates of client company. 
Result: Reduced limo booking time by 90% for Midwes t-
based investment/trading firm.  


